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Abstract: Green economy is an economic model aimed at ensuring
economic growth without harming the environment. In this approach, efficient use
of natural resources, reduction of waste and use of renewable energy sources are
the main principles. In the context of the green economy, modern business
approaches are aimed at increasing the environmental stability of enterprises and
ensuring social responsibility.
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1. IMPROVING THE LEGAL AND REGULATORY ENVIRONMENT
2. DEVELOPMENT OF FINANCIAL MARKETS
3. INFRASTRUCTURE DEVELOPMENT

1. SUSTAINABLE INNOVATIONS AND TECHNOLOGIES

1.1. Renewable Energy Sources

The use of renewable energy sources is important in modern business
approaches. Solar, wind, biomass and geothermal energy sources are alternatives
to traditional fuel sources and have less harmful effects on the environment.

» Solar energy: By installing solar panels, businesses can provide their own
electricity needs. This is not only an environmentally friendly solution, but also an
economically viable solution in the long run.

* Wind Energy: Generating electricity using wind turbines is one of the
sustainable and environmentally friendly methods.

1.2. Energy Efficiency

Improving energy efficiency is an important strategic goal for enterprises. The
following measures can be taken to improve energy efficiency:

* Lighting systems: the use of LED lighting systems significantly reduces
energy consumption.

* Insulation and modernization of buildings: Energy consumption can be
reduced by insulating buildings and installing energy efficient devices.

2. ENVIRONMENTALLY RESPONSIBLE WORK
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2.1. Waste Processing and Reuse

Businesses need to look for ways to reduce and recycle waste. Recycling
processes not only benefit the environment, but can also be economically efficient.

» Material recycling: Recycling waste and using secondary raw materials in
production processes allows businesses to reduce costs and protect the
environment.

+ Packaging materials: It is important to use environmentally friendly
packaging materials and reduce plastic and other harmful materials.

2.2. Saving Water Resources

Conservation of water resources and their efficient management is an
important part of the green economy. The following measures can be taken to save
water resources:

« Water treatment: It is necessary to introduce water treatment systems in
enterprises and create opportunities for reuse of used water.

» Water-saving technologies: Using water-saving devices and technologies
reduces water consumption and provides economic benefits.

3. INFRASTRUCTURE DEVELOPMENT

Development of infrastructure, ensuring the stability of the economy and
improving the business environment play an important role in Uzbekistan.
Modernization of infrastructure and implementation of new projects can facilitate
the activity of high-quality enterprises, strengthen relations with domestic and
foreign markets. Below are the main directions of infrastructure development.

3. SOCIAL RESPONSIBILITY AND CORPORATE CITIZENSHIP

3.1. Social Projects and Contribution to Society

Modern businesses need to be socially responsible, contribute to society and
participate in social projects. This approach not only increases the positive image
of enterprises, but also ensures their long-term sustainable development.

* Work with local communities: It is necessary to cooperate with local
communities, participate in solving their social problems. This process shows the
social responsibility of enterprises.

» Charity and sponsorship projects: Enterprises should participate in various
charity and sponsorship projects and provide support to local communities.

3.2. Social Responsibility of Employees

Enterprises must create socially responsible working conditions for their
employees, protect their labor rights and ensure a healthy working environment.

* Social guarantees: Itis important to provide social guarantees to employees,
protect their labor rights, and take health and safety measures.

* Professional development: It is necessary to create opportunities for the
professional development of employees, to direct them to training and retraining
courses.




(-

2

UNIVERSAL SCIENCE PERSPECTIVE

International scientific practical journal

4. GREEN MARKETING AND ECOLOGICAL BRANDING

4.1. Green Marketing Strategies

Through green marketing strategies, businesses can promote their products
and services as environmentally friendly and increase the environmental
awareness of consumers.

* Eco-friendly products: Producing eco-friendly products and informing
consumers about them is an important part of marketing strategies.

» Social media and advertising: Using social media and advertising tools, it is
necessary to communicate the company's environmental initiatives and products
to the general public.

4.2. Ecological Branding

Ecological branding increases the long-term competitiveness of enterprises
and creates a positive image among consumers.

* Green certificates: It is necessary to certify environmentally friendly products
and services of enterprises and inform consumers about them.

* Green brand image: By creating and maintaining a green brand image,
businesses can increase their competitiveness.

Summary

In the context of the green economy, modern business approaches create
new opportunities for enterprises and ensure their long-term success. Enterprises
can achieve environmental sustainability through the introduction of sustainable
innovations and technologies, environmentally responsible work, social
responsibility and green marketing strategies. This process contributes to the
overall development and stability of the country's economy.
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